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Communication Planning
The Park Hill School District Communication Plan focuses on strategic initiatives and issues-
related initiatives. The strategy will continue to build branding and messaging within the 
district and create increased positive exposure to Park Hill School District. The strategy will 
internalize a consistent message focused on performance and achievement, DEIB and 
long-range planning.

To support the mission of the Park Hill School District, the Communication Services Team 
builds its budget to support the following goals:

• Improve the flow of information and transparency within the Park Hill School District
• Showcase student voice and authenticity in learning
• Provide transparency between Park Hill and the general public
• Provide opportunities for two-way communication and feedback
• Portray excellence through intentional public perception work
• Build the advertising and sponsorship program



Communication Goals
Goal One:
Continue to keep our internal and external audiences informed about Park Hill initiatives, 
school experiences, programs and performance.

Goal Two:
Use our social media platforms to evolve key messages and create opportunities for 
engagement.

Goal Three:
Foster trust and engagement through involvement opportunities and connection to our 
schools - cultivating and managing the image and reputation of Park Hill School District.

Goal Four:
Involve student voice in the larger conversation of our school district and community and 
beliefs. 

Goal Five:
Continue developing advertising partnerships to support Park Hill’s mission.



Communication Goals
The Communication Plan will align with the district CSIP –highlighting 
these key messages:

• Performance and Academics 

• Bond implementation

• honoring the taxpayer’s dollars

• long range facilities planning

• Diversity, Equity, Inclusion, Belonging

• Student voice

• Gratitude for being in Park Hill – because you’re here



Communications Department
To support Park Hill in building successful futures for each 
student, every day, we execute functions in these areas:

1. Internal and External Communications​
2. Strategic Communication Planning
3. Crisis Communications
4. Marketing and Advertising​
5. News and Information​
6. Media Relations​
7. Event Planning​
8. Website Services​
9. Graphic Design
10. Public Engagement
11. Volunteer Screening



Franchise Pieces
Involve student voice in the larger conversation of our school district 
and community and beliefs. 



Franchise Pieces
Spotlights

https://twitter.com/ParkHillSchools/status/1610795840662081537


Franchise Pieces
Spotlight Video Sample



Franchise Pieces
Day in the Life



Franchise Pieces
Day in the Life Vlog



Social Approach
Involve student voice in the larger conversation of our school district 
and community and beliefs. 



Connection
Involve student voice in the larger conversation of our school district 
and community and beliefs.
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Student Advisory Council
Involve student voice in the larger conversation of our school district and community and beliefs. 



Analytics
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Let’s Talk
@samantharfitz

@kellywachel
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